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Date: 11 July 2017
UNICEF Tbilisi requests proposals for 
Branding, Communication and Advertising Campaign for the Multiple Indicator Cluster Survey (MICS) in Georgia   

Submit your proposal with unit price(s) in GEL together with vendor registration form, as instructed, on or before closing time.

(a) Note that failure to submit proposal in GEL, or in accordance with the requested terms, will result in automatic invalidation of your application.     
 

1. In addition, please note that:

(a)  UNICEF and its implementing partners are VAT exempt. Kindly ensure that all price(s) quoted in GEL are excluding VAT; 

(b) For transparency of the process we require that the proposals are received in the sealed form (sealed envelopes);
(c) It is important that you read all of the provisions, to ensure that you understand UNICEF’s requirements and can submit an offer in compliance with them. This includes submission of ALL documents requested. Note that your proposals should be submitted in English using the enclosed format. Proposals received in any other manner or after the indicated above deadline will be INVALIDATED.
(d) Evaluation criteria will be based on reliability of the organization, suggested methodology and approach, best price and proposal terms. The ratio between the technical and price criteria is 70:30. 
(e) In case of pre-payment request, bank guarantee letter should be submitted
SUBMISSION TERMS:

In order to be considered for an award, your technical and price proposals should be hand delivered in separate sealed envelopes and placed in the locked Tender Box located at the Ground Floor of UN House, 9 Eristavi Street, Vake, Tbilisi 0179, Georgia NO LATER than 15:30 of 23 July 2018.
While the price proposals remain sealed until the technical evaluation is completed, the technical envelopes will be opened immediately after the closing time and forwarded to the unit designated to manage the selection process. One representative from each bidding company may attend the opening process.

The sealed envelopes should be labeled as follows: (1) P-GEO- 9141196-010 Technical Proposal and (2)  P-GEO- 9141196-010- Price Proposal.
Technical Proposal should include: 


Company’s profile; Project proposal; Description of the proposed work plan, timeline, and working methodology; CV s of suggested experts.
Price Proposal should include:  Cover letter; proposed budget with indication of proposed fees; (in GEL).
Please, do not hesitate to contact us if you have any questions, contact persons: Nino Dzotsenidze at ndzotsenidze@unicef.org and Sofia Chaava at schaava@unicef.org or at 2251130 # 229.   

Respectfully,




Vakhtang Akhaladze
Operations Manager, UNICEF Tbilisi 
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Branding, Communication and Advertising Campaign for the Multiple Indicator Cluster Survey (MICS) in Georgia   

Terms of Reference
Background

Developed and supported by UNICEF, MICS (Multiple Indicator Cluster Survey) is one of the largest international household survey programmes worldwide. It is designed to collect estimates of key indicators that are used to assess the situation of children and women. 

As part of the global effort to further develop national capacities to generate and analyze high quality and disaggregated data, UNICEF launched the sixth round of MICS in October 2016 – specifically designed to meet policy-makers’ needs in the Sustainable Development Goal (SDG) era.

Sixth round of MICS in Georgia is being launched in 2018 and the final results will be available in 2019. MICS in Georgia is conducted by GeoStat with the technical support and partial financial assistance of UNICEF and partners.

The MICS in Georgia aims to support the generation of high quality and internationally comparable data about women and children in various areas to strengthen evidence-based planning and informed decision-making for the implementation of the Convention on the Rights of the Child (CRC), the EU association Agenda and Action Plan, National Human Rights strategy and Action plan, as well as recently developed/nationalized SDGs. By providing disaggregated data, the Georgia MICS will identify disparities amongst different groups, in order to facilitate policy-making aimed at increasing the social inclusion of women and children who are in the most vulnerable situations.  

Lead testing will also be carried out within the framework of the MICS survey in Georgia defining levels of lead in children’s blood and providing key evidence for taking appropriate regulatory, policy, inspection, market surveillance and other public health related measures aimed at preventing and eradicating lead poisoning in Georgia.

Desired Outcomes of MICS:
· Evidence is available to inform policy and legislation on children;

· Government has policies, legislation and budgets that respond to the needs of children as identified by MICS;

· Children are higher on the national development agenda;

· Children’s rights are high on public agenda.

Purpose of Assignment for the Communication Company:

The purpose of the assignment is to carry out a communication campaign related to MICS to raise awareness among public during pre-field and field phases.
Audiences

· General public, civil society, media, young people.

Strategic Objectives of the Campaign: 

· Equip the field workers (interviewers) with relevant info-pack, insignia and visibility items related to MICS to ensure transparent communication with public
· Raise awareness about MICS at the national level to mobilize support from stakeholders and public;

· Raise awareness about the MICS field work to increase cooperation from public during the process, especially considering lead testing.

Specific tasks: 

Branding and development of info-pack

	Task
	Description
	Due date
	Quantity and specifications

	To develop relevant branding for MICS (using existing logo)
	
	August 17
	1

	To develop, design and print leaflets about MICS 
	The leaflets should contain a comprehensive information about what MICS is and why participation is important; displaying the logos of UNICEF, and other partners and donors. 

The leaflets will be distributed (1) among the households which the interviewers enter; (2) general public
	Designed by August 17;

Printed by September 1, 2018
	25,000 (in Georgian)

1000 (in Armenian)

1000 (in Azeri)

Leaflets: Colour – 4+4, A4 two folded, Paper - 170gr. Magna Matt, Printing – offset 



	To produce visibility items for  interviewers 

	· Caps with MICS logo 

· Bags with MICS, UNICEF and GeoStat logos
· Stickers for cars, displaying MICS/UNICEF logo
	Designs by August 17, 2018

Produced by September 1, 2018
	Caps: one size; 150 pcs

Laptop bags to hold an electronic pad, surveys, flyers, etc. displaying logos – 100 pcs

Stickers: A4, to be put on cars – 15 pcs


TV/Social Media advertising campaign

	Task
	Description
	Due date
	Quantity

	To produce one graphic animation video for a TV ad 

	Graphic animation

Duration: 00:30 seconds
	August 27
	1

	To produce a longer version of the same graphic animation clip for social media
	Duration: 01:30 – 02:00 minutes
	August 27
	1

	To produce a TV ad video about the interview process, what to expect when a MICS field worker comes into your house
	Video clip

Duration: 00:30 seconds
	August 27
	1

	To produce a longer version of the same video clip for social media
	Duration: 01:30 – 02:00 minutes
	August 27
	1

	To develop an advertising placement plan and budget for the 2 clips (30 seconds each)
	Advertisement placement shall be purchased on national broadcasters for a continuous campaign in the period of Sept 1 – December 10

Proposed timeline of the placement is as follows:

Ad flight 1: Sept 15 – Sept 22

Ad flight 2: Oct 1 – Oct 10

Ad flight 3: Oct 22 – Oct 28

Ad flight 4: Nov 5 – Nov 11

Ad flight 5: Nov 19 – Nov 25

Ad flight 6: Dec 3 – Dec 9
	Media plan due August 17
	


Public Relations/Communication

	Task
	Specifications
	Due date
	Quantity

	To organize a high-profile press conference 


	The press conference will gather all stakeholders and the major media outlets to officially announce the beginning of the MICS field work. 
	Week of September 3, 2018
	1

	To organize press conferences in the regions of Georgia 
	Regional press conferences will announce the launch of the MICS field work in the selected regions of Georgia
	September-October 2018
	4


Deliverables

· Action plan based on the Communication Strategy for MICS strategy including the relevant monitoring and evaluation plan developed;
· Implementation of all the tasks as outlined in the plan of action; 

· Final report.
Qualifications: 

· Minimum of 5 years of experience in developing communication strategies.

· Experience in branding, printing and production of visibility materials

· Demonstrated experience in production of TV video/graphic ads and TV ad campaigns

· Experience in organizing press conferences, media events

· Strong monitoring and evaluation capacity. 

· Attentiveness to detail and compliance with timelines. 

· Excellent report writing skills in English and Georgian.

Timeline and milestones:

	Designs of the flyer, designs of the branded materials, video clip scripts 
	17 August, 2018 

	Final materials produced
	1 September, 2018

	Advertising campaign with six flights 
	1 September, 2018 – 10 December, 2018

	Press Conferences
	September- October 2018


Supervision 

The work of the organization will be directly supervised and guided by UNICEF Communication Officer in consultation with Social Policy Section.  

Duration:

All the deliverables till December 2018. 
Please quote RFP# P-GEO- 9141196-010 in all future correspondences on this matter.
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